
 SMELL 
INCREDIBLE  

IN  2021  

THE ULTIMATE GUIDE



2

The beauty and true power of perfumes is that they 
are deeply personal. They can evoke strong memo-
ries with a single note. They can draw us to others, 
creating special bonds. And they can make us feel 
exactly like we want to feel; sexy, beautiful, relaxed 
or bossy. In this way fragrance is also a form of ex-
pression, a way of revealing your mood or personal-
ity, giving others a piece of yourself simply through 
smell.

In this little booklet, we share a few interesting, fun 
and practical facts and tips about all the awesome 
the ways fragrance can have an impact on your ev-
eryday life. 

HELLO
PARFUME LOVERS!
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FACTS YOU SHOULD
KNOW ABOUT PERFUME
Fragrance and perfume are an important part of our everyday lives, yet we do not know a 
lot about their origin, background and frankly, simple day-to-day, usage-related facts. So, 
we’d like to take you on a brief perfume history tour and translate some of the commonly 
unknown phrases we often hear when shopping for our perfect perfume. We will also an-
swer some of the common questions, we never dare to ask out loud.

#1 Curious as to who invented this heavenly-smelling thing, 
we today call perfume?

You can thank Tapputi and Ninu - worlds first recorded perfumers 
and chemists, creating marvelous scents for the royals of Mesopotamia.

Well, for this you can thank Tapputi. She was the world’s first recorded perfume-maker, 
a Babylonian chemist and a royal perfume maker. Her name appears on a cuneiform 
Mesopotamian text from 1200 BCE, in which she is described as an authority in her field. 
Little is known of Tapputi’s life, but her description of how she used her still to refine her 
ingredients is the oldest known reference to such an apparatus, making her one of 
the earliest chemical engineers. An important name, you also should know about is 
Ninu. Her full name is lost to history, but today she would be called a researcher. She was 
likely a member of Tapputi's household and working alongside her. For their creations, 
the two women used flowers, oil, calamus, cyperus, myrth, and balsam.

Tapputi (Photo: History daily)
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#2 What was the first perfume ever?

First perfumes come from the island of Cyprus, nearly 4000 years ago, but 
the Egyptians were the ones to make perfume truly a part of their culture 
3000 years ago.

The first actual »factory« dedicated to the production of perfumed oils dates back 4000 
years on the island of Cyprus. Yet the Egyptians were the first to make perfume truly a part 
of their culture 3000 years ago, inventing stone and glass vessels to hold their precious 
scented oils and balms.

#3 What does the word »perfume« actually mean?

’’Per fumus’’, means ‘’through smoke’’, in Latin.

»Perfume« comes from the Latin word »per fumus« which translates to »through smoke«. 
When man first discovered scent he used it as an offering: aromatic gums were burnt on 
altars and that is how the word »perfume« (from the Latin per – through – and fummum 
– smoke) evoked its earliest use.

#4 What is the difference between Eau de Parfum and Parfum?

»It comes down to concentration of pure perfume oils within a fragrance. 
Eau de Toilette contains 10 %, Eau de Parfum 15 % and Parfumes over 20 % 
of pure perfume oils.«

There are different categories in perfumery for perfume types with certain concentration, 
which refers to the amount of pure perfume oil within a fragrance. Eau de Toilette, for 
example, has a perfume concentration of about 10 %, whilst Eau de Parfum 15 %. Per-
fumes that are classified as actual Parfum have a concentration of over 20 %. The higher 
the concentration, the higher the longevity on the skin which means that a Parfum lasts 
significantly longer on your skin than an Eau de Parfum. You can expect a Parfum to last 
up to 12 hours, an Eau de Parfum for about six hours, while an Eau de Toilette might only 
last for about 3 hours.
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#5 Why can a perfume be so expensive?

Because the best brands whant to use only the most exclusive ingredients 
and highest quality packaging- for example: it reportedly takes 1,000 
jasmine flowers, picked by hand, to make one bottle of Chanel No.5.

Perfumes can get pretty pricey. This is because luxury brands want to use only the most 
exclusive ingredients, it is understandable that they have to charge a lot for their products. 
To make one bottle of Chanel No. 5 reportedly takes 1,000 jasmine flowers, all picked by 
hand. The scarcity of an ingredient - say, one that blooms for only one month a year - can 
add to its value. Another thing that can affect a perfume’s price is the packaging. Perfum-
ers know that beautiful perfume bottles can elevate user experience, as well as make a 
product stand out in a sea of fragrances.

Chanel N°5 (Photo: Unsplash)

#6 How you should be storing perfume?

Like a fine wine - somewhere cool and dark so the notes will stay intact for 
longer.
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You should store perfume like you would a fine wine, by keeping it somewhere cool and 
dark so the notes will stay intact for longer. The ideal place is in a cupboard where the 
lighter and heat can’t alter them. Remember, you can always display those beautifully 
designed fragrance bottles on your dresser once the scent has been used up.

#7 What is the difference between a splash bottle and atomiser?

Most perfumes today are atomisers- spray pumps. A splash bottle on the 
other hand, does not necessarily have an applicator on the top- Aftershaves 
are an example.

Most perfumes today are atomisers, which is essentially a spray pump. The function of an 
atomizer is to break the links between the parfum or to spread each molecule as one not a 
chain of some in your skin. A splash bottle on the other hand, does not have a spray pump 
and does not necessarily have an applicator on the bottle top. They are most commonly 
used for aftershaves.

#8 Why can’t I smell my perfume anymore?

Because your body has become habituated to the scent. The smell receptors 
has stopped communicating the olfactory stimuli to the brain after a while. 
Not to worry, the smell isn’t lost, you just have to switch the fragrances every 
here and there.

If you notice that after a while, you can’t smell your perfume, let us comfort you! It is per-
fectly normal. It means that over time, your body has become habituated to the scent. 
The nose breaths in air containing scent molecules, which are deposited in the rear of the 
nose and throat. Here, the receptors communicate the smell to the brain, where it is de-
ciphered and evaluated. After evaluating the molecular content of two breaths, the brain 
readies itself to decipher new smells. That is why the smell of a familiar perfume no longer 
has the same effect on you. The solution is simple, your habituated nose simply needs 
different olfactory stimuli. That is, a regular exposure to new fragrances, ideally several. 
You don’t need to abandon your signature scent. You merely need to vary your perfumes 
regularly.
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HOW TO CHOOSE
»THE« FRAGRANCE?
Finding »the« perfect fragrance can be a hard, very personal thing. Much like finding »the 
one« - our other half - to be spending the rest of our life with. And just like not every per-
son is made for everyone, a fragrance that works wonders for someone else, may not 
work for you. So, how do you find your signature scent?

In a department store full of classy and sparkling bottles, tempting you to try them out, 
how do you know what to sniff out and what to buy? Although it may be tempting to 
choose a perfume simply by its looks and its price, below we offer you a simple guide to 
narrow the choice down.

Perfume shopping (photo: Pexels)

What is the first thing I should know when buying »the one«? 

When searching for a signature scent, we would recommend thinking about three things:

3 crucial Q’s: »What is my style?, What is my favourite scent?, What is the occasion?«

#1 What is your everyday aesthetic? 
Are you sophisticated, bold, modern, boho, glam for example?
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#2 What kind of smells are you drawn to in everyday life? 
Do you love flowers, citrus, sweets, vanilla, musk, wood?
#3 Think about the purpose of the fragrance.
Is it for every day, for evenings out, for special occasions, for work?

Narrow it down.

Once you’ve figured out which notes (floral, oriental, woody, or citrus) you like best and 
what occasion you want to wear it for, you can start exploring fragrances in your cate-
gory. You’ll often find that you’re naturally drawn towards bottles of perfume from your 
preferred scent-family. For instance, lots of woody fragrances are in dark, moody-looking 
bottles that won’t appeal to someone who likes sophisticated, floral fragrances. Trust your 
eye and see where it takes you. 

Focus on the one group, type or style of fragrance you’re attracted to and 
discover the scent options it offers.

Choose a concentration.

Fragrances come in four different levels of concentration. As the concentration gets high-
er, the price and the perfume longetivity usually get higher as well.

Perfume: above 20% concentration, lasts 12h; 
the highest concentration is simply called perfume or parfum. This level usually will last all 
day with just one application to the wrists or pulse points. 

Eau de parfum: 15 - 20% concentration, lasts around 6h; 
the next lower level is eau de parfum, which typically can last about six hours after appli-
cation. 

Eau de toilette: concentration from 5 to 15%, lasts up to 4h;  
the third level is called eau de toilette and is usually fairly affordable and easy to find in 
retail stores. It typically requires more than one application throughout the day to get it 
to last. 

Eau de cologne: below 5% concentration, only lasts about two hours.
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Perfume samples (photo: Unsplash)

Explore the samples.

Before you decide to purchase any fragrance, you should definitely do a few simple tests 
to make sure that it is something you will really want to wear, and that you will love with. 
Once you have sniffed a few different scents, choose three that you like most. Using the 
sample cards that are on display in the store, spray a small amount onto each tab. Ensur-
ing to keep them separated at all times. Over the next few hours, smell each sample from 
time to time. You’ll see how to the fragrance develops and how it fades over time.

Test the fragrance out.

Never commit to purchasing a perfume unless you’ve worn it for at least eight hours. Only 
try two fragrances at a time, spray one on each wrist and periodically smell them through-
out the day to see how they settle on your skin and how the notes wear out by the end of 
the day. Then, you should have a fairly solid preference of which one to choose.

Live with it!

If you’re quite sure you’ve got a winner, do one last skin test. Return to the mall and spritz 
»the fragrance« on your pulse points - the neck, the wrists, the inner elbows. Wait a mini-
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mum of 30 minutes after spraying it on (run some errands during this time), before taking 
a final, definitive sniff. In this time, the top notes will evaporate, and the rest of the notes 
will mix with your skin oils and natural scent, giving you a better idea of how it’ll live on 
your skin.

If you still love it by the end of all that, then congrats! You finally found »the one« or, at 
the very least, a new perfume you like enough to wear on some occasions. May you two 
live happily ever after.

FRAGRANCE STRUCTURE: WHY 
DOESN’T MY PERFUME ALWAYS 
SMELL THE SAME?

Have you ever noticed your perfume 
doesn’t always smell the same? The scents 
you perceive immediately after application 
are often quite different from those after 
wearing the perfume for a longer period, 
when the scent has already unfolded.
 
This is because you can’t smell all of a fra-
grance’s notes at once. The different com-
pounds used to devise the notes have differ-
ent levels of volatility, which are sometimes 
referred to as coefficients.

This is caused by the skin’s heat and the way 
a fragrance dries and evaporates off it. The 
compounds in a fragrance evaporate at 
different speeds rather than all at the same 
time. As this happens, the fragrance reveals 
its different notes to the wearer.

The legendary perfumer Jean Carles used 
the term »fragrance pyramid« to educate 
the public and the »industry outsider« 
about how perfumes are constructed. The 
»fragrance pyramid« concept embodies 
the classic three-tiered French perfume Perfume (Photo: Pexels)
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structure, where the denouement reveals distinct phases resembling a 3-D presentation. 
With it, you get to understand all the different perfume angles while the perfume dries 
down on the skin and it can help you visualize the basics of a fragrance’s life-cycle. It is 
crucial to remember, however, that not every fragrance is built on the pyramid structure, 
nor is it a complete or wholesome guide of deciphering a perfume’s message.

Each fragrance usualy consists of different notes, which are arranged into three groups, 
based on their volatility:

Fragnance pyramid (Photo: NINU personal archive)

#1 Head notes:

These notes make up the first impression 
when you apply a fragrance and it also re-
veals the theme or the story the scent is 
going to tell. They consist of small, volatile 
molecules that evaporate quickly, which 
means they hit your nostrils first. Most top 
notes are bright and airy, like citruses and 
other aromatic fruits, and consist of green, 
watery or woody notes.

Lime (Photo: Pixabay)

HEART NOTES

HEAD NOTES

BASE NOTES
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#2 Heart notes:

As the head notes fade, the heart notes 
tend to emerge. These are transitory notes 
that linger as the base comes noticeable. 
They give the fragrance its character and 
intensity. They begin to arrive and fully de-
velop within ten minutes and will remain 
on the skin for up to three hours. The main, 
usually warm, scent notes are floral (rose, 
jasmine and gardenia), fruity (peach, apple 
and strawberry) and spice (pepper, clove 
and cinnamon).

Strawberry (Photo: Pixabay)

#3 Base notes:

The base note lasts the longest; from sev-
eral hours to days, and they form the foun-
dation of a fragrance. Base note’s scent 
molecules will develop a different nuance 
in every person, making the base note the 
most individual part of a fragrance. The 
base note is usually made of heavy and in-
tense nuances like sandalwood, vanilla, 
musk, or cocoa.

Cocoa (Photo: Pixabay)
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FRAGRANCE FAMILIES: 101 GUIDE 
TO IDENTIFYING FRAGRANCES
When put in front of the masses of fragrances out there, it’s easy to get lost in the differ-
ent varieties of scents. So, when choosing a fragrance that suits you, the first step is to get 
familiar with and to understand the different »fragrance families«.

Fragrance families allow you to categorize different perfumes. Fine fragrances can be 
categorized into different groups, based on their olfactory characteristics. In other words, 
in fragrance families, the perfumes are divided into groups based on the build-up of in-
gredients or by specific ingredients.

Michael Edwards’ Fragrance Wheel has earned its place as the gold standard for fine fra-
grance mapping and classification. This wheel is the basis for Edwards’ Fragrances of the 
World, a comprehensive database and annual guide that allows users to search according 
to a fragrance of interest and immediately identify others that have much in common 
from a smell perspective. Within them, it is also possible to search olfactory categories for 
commercially available fragrances.

The four standard families consist of  Floral, Oriental, Woody, and Fresh families, with 
each of the families then divided into three sub-groups and arranged around a wheel:

Michael Edwards’ Fragrance Wheel (Photo: Fragrancex
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Floral: Floral, Soft Floral, Floral 
Oriental

The largest family of them all, the Floral 
family is filled with classic scents. Nature 
has kindly provided the perfume industry 
with a blooming number of floral fragranc-
es, thanks to all of the different flowers in 
the world. Due to their soft and romantic 
tone, Floral family fragrances have almost 
exclusively been reserved for women. Flo-
ral scents can be either soliflores (single 
flower notes) or bouquets (blended floral 
notes). Common flowers being used in this 
fragrance family are rose, jasmine, orange 
blossom, peony, and gardenia.

Floral- Roses (Photo: Unsplash)

Florals have a soft and 
romantic note.

Oriental: Soft Oriental, Oriental, 
Woody Oriental

The base note of the Oriental family is 
sweet, powdery, dark and warm. It is the 
most sensual note of them all, so we often 
connect the scent with romance and se-
ductiveness. They linger sensually on the 
skin and due to their heavier base notes, 
they tend to last for a longer period of time. 
With a heavily eastern influence, it’s compo-
sition hasn’t shifted much since the days of 
its first creation. The base’s main ingredi-
ents are heliotrope, sandalwood, couma-
rin, orris, vanilla, and gum resins.

Oriental- Vanilla (Photo: Unsplash)

Orientals are the most sensual, 
romantic and seductive.
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Woody: Wood, Mossy Woods, 
Dry Woods

With woody scents, you can calm yourself 
and get back in touch with nature. Woody 
base notes usually consist of pine, veti-
ver, patchouli, and sandalwood and they 
can often create a distinctive musky and 
smoky scent, a great choice for wearing 
in the evening. With their mysterious and 
captivating scent, they are often favored 
amongst men aftershaves.

Woody- Pine (Photo: Unsplash)

Woody scents are calming, 
captivating and mysterious.

Fresh:
Citrus, Green, Water

Fresh fragrances usually consist of citrus, 
water, and green notes. This means they 
have refreshing, zesty, and vibrant smells. 
Citrus-based fragrances are usually created 
with lemon, mandarin, grapefruit, and ber-
gamot, while water fragrances are made 
with aquatic notes like sea spray, so they are 
probably more suited for warmer months.Citrus- Lemon (Photo: Unsplash)

Fresh scents are most vibrant, 
energising and light.
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CHOOSE YOUR PERFECT »SECOND 
SKIN« FRAGRANCE:
Just like choosing the right outfit for different occasions, choosing the right fragrance (as 
we’ve said) is a highly challenging and personal experience. It is almost like looking for 
that »second skin« feeling that should say something about who you are. So, here are a 
few basic notes that will help you identify a scent that will serve as a window to your soul 
and that will help you find the perfect aroma for all the special occasions in your life.

We’ve already covered the Michael Edwards’ Fragrance Wheel in our previous chapter. 
The wheel helped us visualize and understand the different fragrance families, based on 
their olfactory characteristics. Yet, when choosing the right fragrance family for you per-
sonally, factors such as if you are shy or outgoing can greatly impact what scents you like 
the most. Someone with a very romantic personality will have different scent preferences 
than someone with for example an bold urban vibe. So, in this chapter, we are covering 
the 7 fragrance families classified by The Comité Français du Parfum, to help you and 
your decision-making one step closer to feeling like your true-self every step of the way.

Fragrance is a highly challenging and personal experience. It should say 
something about who you are.

Romance (Photo: Unsplash)
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The citrus:

Citruses feel like a warm sea breeze or bottled sunshine.

The florals:

As the name suggests, the scents in the floral fragrance families come from flowers; either 
a single slower or a combination of different flower scents. Their soft and romantic tone, 
has given floral family fragrances almost an exclusively feminine renome. Nevertheless, 
they are common heart notes for many men’s fragrances. Violet, Rose, Ylang-ylang, Jas-
mine, Orange blossom, Peony, and Gardenia are some of the most common ingredients 
and provide the floral family fragrances with elegance, softness and sophistication. Al-
though, they can be warmed with a touch of spice or given the juiciness of fruits like 
peaches, pears and oranges. Thus they are well suited for someone that likes to dress 
up, or for someone who enjoys classical movies and a glass of high-quality champagne. 
The floral scents are your perfect second-skin for a day-wedding or a sophisticated, ro-
mance-filled night out. 

Florals speak of elegance, softness and sophistication.

Romance (Photo: Unsplash)
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Uplifting, fresh, zesty and summery is what the citrus fragrance family is all about. They 
often feature notes like Lemon, Bergamot, Orange, Grapefruit and Mandarin. Their com-
mon feature is also the scent of the sea or rain. Fresh fragrances smell clean and usually 
come in the eau de toilette and Cologne versions. Fresh notes are ideal for summer; some 
conjure up a sea breeze, while others smell like bottled sunshine. So if you like your scents 
bright, uplifting, sunny, aquatic and zesty, spend some time exploring those. Because of 
their light and uplifting personality, they are well-suited for job interviews, tropical get-
aways or a relaxing day, drinking cocktails at the beach.

Sensual (Photo: Unsplash)

Rooted in perfume’s own history in the orient, using many of the same ingredients to-
day, are the orientals. Ingredients like Heliotrope, Cocoa, Sandalwood, Orris, Vanilla and 
Cinnamon are classically used within an oriental fragrance structure – though these can 
be tweaked for men, women and unisex fragrances. The musk of an oriental fragrance is 
often opulent and heady, which can be softened with more amber notes. Thanks to their 
otherwise overt powdery and spicy notes, oriental fragrances are often associated with 
colder months and therefore, it is no surprise that they’re among the best men’s winter 
fragrances. At the same time, these family fragrances are a perfect choice for women who 
enjoy being bold and standing out. Due to the sweet, powdery, dark and warm base 
note of oriental family fragrances, people often connect the scent with sensuality and 

Orientals are bold, opulent and sensual.

The orientals:
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seductiveness. Henceforth, perfect for a hot date night, or a mysterious night out with 
friends.

Fern forest (Photo: Unsplash)

This denomination is a major group of fragrances for men. The ferns are a group of scents 
based on an accord generally made around a Lavender and aromatic top note with Thyme 
and Rosemary, a floral heart with geranium, and a more woody and vanilla base note with 
Oakmoss and Coumarin. Fragrances from this family are often composed of virile and 
masculine notes. However, they have evolved considerably and are now often mixed with 
citrus notes, which makes them fresher and lighter. The fougère fragrances perform par-
ticularly well during the early warmer seasons. Thanks to their mix of green and aromatic 
notes, they’re often among the best springtime fragrances for men.

Ferns feel fresh, savage, deep and ultra powerful.

The fougère or the ferns:
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Moss (Photo: Unsplash)

The old and very unique chypre fragrance family consists of fragrances based mainly on 
Oakmoss, Labdanum and Bergamot accords. Like the other families, these accords have 
evolved and modernized with new ingredients such as Patchouli. Describing the scent 
of a chypre perfume is quite difficult because it is so complex. Consequently, the chypre 
family has become more of a concept than a real fragrance family and can be consid-
ered largely symbolic by today’s standards. The chypres can give off a sensation of damp 
undergrowth and can hint at autumnal scents, with cozy, fresh, light and uplifting red 
lining. They can also be identified by their warm moss base that contrasts with a fresh 
citrus head notes.

Chypre feels warm and cozy, yet fresh and uplifting.

The chypre:
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Businessman (Photo: Unsplash)

Somewhat apart and quite different from other perfume families, the leathers are home 
to fragrances with dry and smoky notes which attempt to reproduce the characteristic 
smell of leather. Their facets are tarred, burnt, with shades of Tobacco and are there-
fore considered to be more of masculine scents. The fragrances originate from tanneries, 
where the workers would scent the finished products to mask the unpleasant odours of 
ammonia. The pleasant fragrances created with smoke, wood, resigns and honey com-
bined with the skins’ aldehydic notes went on to become quite pleasant and desirable. 
The leather family fragrances are a great choice for a guy’s night out, an evening of pok-
er or a glass of whiskey with friends. 

Leathers feel more rudged, animalistic, primal and masculine.

The leathers:

Poker (Photo: Unsplash)
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HOW DO YOU
WANT TO FEEL?
We now know, a great fragrance has the power to make you feel great! However accord-
ing to research, fragrance can move us in many different ways; from taking us back to 
some bitter-sweet memories, to relaxing us down or boosting our energy. So, what per-
fume notes to go for when you’re in the mood for a vibe switch?

Moods (Photos: Unsplash)

Look for warmer and relaxing scents, with enveloping notes like vanilla, sandalwood, jas-
mine and lavender. A more subtle notes are what you need, if you’re looking for some time 
to relax.

Reach for vanilla, sandalwood, jasmine or lavander.

Feeling stressed?

A spritz of fragrance can work wonders to your personality. Your confidence can be boost-
ed by simply knowing that you smell good. But if you’re in doubt of what to try, floral fra-

Reach for earthy tones or florals with a dash of cinnamon and woody notes.

Need a confidence boost?
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grances such as rose, with spices like cinnamon and woody notes as well as fougere notes 
that are earthy and rich, are our advice for you to try.

Look for sensual spices like vanilla, cinnamon, nutmeg, saffron, ambery notes and florals 
like rich roses and powdery iris. Yes, we know scent is subjective, however there is proof 
that notes like these can cause a biochemical response and  arousal in both men and 
women.

Scent yourself with sensual spices like vanilla, cinnamon, nutmeg and 
saffron or reach for ambery notes, rich roses and powdery iris.

In the mood for being sensual?

Scents like lemon, orange, rosemary, basil and peppermint are known to help improve 
concentration and boost brain performance, so fragrances rich with them, can help you 
stay focused on your tasks and lift up your energy level.

Go for citrusy notes such as lemon, orange and grapefruit or reach for herbs 
like rosemary, basil and peppermint.

Feeling tired?

Fresh, uplifting, zesty and summery notes like orange blossom, lemon, bergamot, orange, 
grapefruit and mandarin with a dab  of the sea scent or rain is what you need! Because 
of their light, uplifting and summery personality, they are a perfect splash of sunshine to 
make your day a little brighter.

An orange blossom, lemon, bergamot, orange, grapefruit and mandarin 
with a dab of sea or rain scent are most likely what you need.

Need a splash of happiness?

Reach for airy scents like vetiver, sandalwood, oakmoss and pine, infused 
with citrusy notes.

Be a boss!
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Centered on aromatic woods and herbs and built on base notes of Vetiver, Sandalwood, 
Oakmoss and Pine, and infused with citrusy notes to tone down the intensity and impart a 
hint of freshness, fragrances like these can be very rich, yet airy and soft at the same time. 
This allows them to be the perfect fragrance for an important business meeting, where 
you need to present yourself as a well put-together boss.

THE POWER OF FRAGRANCE: 
HEALTH BENEFITS
Today, we think of scents and perfumes first and foremost as a beauty accessory. But mil-
lennia ago, perfumes served a much deeper purpose, being prized and valued in both 
medicine and religious rituals.

Any modern perfume maker or chemist agrees that creating a perfume is not just about 
mixing and matching scents. It requires a deep understanding of chemistry and its pro-
cesses to strike a delicate balance that creates the perfect synergy of scents.

Fragrances can reduce stress, improve sleep, self-confidence, and overall 
performance.

Scent nurtures the senses

For millennia, humanity has believed in the power of fragrance, using it in physical, men-
tal, and spiritual healing. Aromatherapy was, and still is, a method of using essential oils 
and scents to naturally alleviate many problems, from depression and anxiety to digestive 
issues, headaches, pain, insomnia, and skin problems.

And science agrees: scents have an important effect on our mood, stress, and even our 
work performance. Studies show that fragrances can reduce stress, improve sleep, 
self-confidence, and overall performance.

So, here are just a few reasons to spray on your favourite fragrances everyday:

#1 Enhance your mood

The idea that fragrances might affect our mood is not a new concept. In the ancient Gre-
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co‐Latin civilizations, Aristotle and Plato described olfactory perception as strongly re-
lated to human emotions (LeGuérer, 1992). Different perfumes have their own impact 
on the mood because of the various ingredients that can lift up your spirits. A research, 
conducted in 2005 (Rétiveau, A.N., Chambers, E. & Milliken, G.A.) showed that pleasant 
fragrances can positively influence mood and specific sensory characteristics. 

So the next time you are putting on your favourite fragrance, just pay attention, and see 
its impact on your mood.

Something shifts in the brain when we smell different aromas.

#2 Increase sleep quality

For a restful and uninterrupted sleep, essential oils and scents like lavender, chamomile, 
and ylang-ylang are the way to go. They are known to have relaxing properties that help 
you relax and induce sleep throughout the night. Lavender, for example, has shown a 
significant beneficial influence on quality and duration of sleep and improved general 
mental and physical health without causing any unwanted sedative or other drug-like 
effects. Researchers concluded that the lavender oil »is both efficacious and safe« and it 
could therefore emerge as »a gentle therapeutic alternative in the treatment of anxiety.«

Lavender has shown a significant beneficial influence on quality and 
duration of sleep and improved general mental and physical health.

 Lavender (Photo: Pixabay)
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#3 Boost your energy and improve focus

Essential oils and fragrances rich in essential oils are also regarded as a healthier alterna-
tive to help you get through a busy afternoon. Oils like lemon, orange, rosemary, basil and 
peppermint are known to help improve concentration and boost brain performance so 
you can stay focused on your tasks and stay energised all the day.

Lemon, orange, rosemary, basil and peppermint are known to help improve 
concentration and boost brain performance.

#4 Get rid of stress

It has been proven countless times that something shifts in the brain when we smell dif-
ferent aromas. Smelling particular essential oils can help drastically in easing your body 
and releasing certain hormones that reduce anxiety and relieve tension. Research shows 
that Lavender has a high concentration of volatile oils, which impart its distinctive and 
pleasing fragrance. The relaxing experience of lavender leads to its deliberate, therapeutic 
use in aromatherapy to relieve mild anxiety (Appleton, 2012).

Human beings tend to associate scents with memories.

#5 Re-live memories

Human beings tend to associate scents with memories. Different scents can help you 
remember things you want to remember. If you are feeling happy, buy a new perfume 
and start wearing it. Every time you’ll wear it after, it will trigger happy memories from 
the first time you wore it. This happens because information of the scent is stored in 
long-term memory and has strong connections to emotional memory in the brain. Re-
search made on scent-evoked nostalgia (Chelsea A. Reid et al., 2015) showed that in gen-
eral, scent-evoked memories in their participants caused a relatively high proportion of 
positive and pleasant emotions.

Science agrees: scents have an important 
effect on our mood, stress, and even our 
work performance. Studies show that fra-
grances and different scents can reduce 
stress, improve sleep, self-confidence, and 
overall performance.

Essential oils (Photo: Kaleandcaramel)
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FASCINATING LINK BETWEEN 
FRAGRANCES, EMOTIONS AND 
BEHAVIOUR
Smelling a delightful aroma can be a very pleasurable experience, but the perception of 
smell consists not only of the sensation of the odors themselves but of the experiences 
and emotions associated with these sensations.

Scent and emotions (Photo: Unsplash)

Certain smells create a deja-vu of past events or experiences, which draw up 
various emotions. That occurrence is called associative learning.

Different smells can evoke strong emotional reactions. In surveys on reactions to odors, 
responses show that many of our olfactory likes and dislikes are based purely on emo-
tional associations. The science behind this, how scent connects us to and evokes cer-
tain emotions is proven true, based on »associative learning«. Associative learning is the 
way that certain events or senses connect us to our past experiences that may trigger 
a positive or negative feeling associated with that memory.

According to a 2016 study in the scientific journal Brain Sciences, »odors that evoke pos-
itive autobiographical memories have the potential to increase positive emotions, 
decrease negative mood states, disrupt cravings, and reduce physiological indices of 
stress, including systemic markers of inflammation.« Rachel Herz, a neuroscientist and 
leading world expert on the psychological science of smell, says our relationships to cer-
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tain scents are based on the personal and cultural associations we’ve made in our lives.

Olfactory receptors are directly connected to our limbic system and 
hippocampus, which are the seat of emotion and formation of new memories.

Scent and memories (Photo: Unsplash)

How

Our olfactory receptors are directly connected to our limbic system, the most ancient 
and primitive part of the brain, which is thought to be the seat of emotion. The olfactory 
center also interacts directly with the hippocampus, a brain area involved in the forma-
tion of new memories. No other senses have this kind of deep access. Given the intimate 
interconnections between smell and emotion, you can also use smells to evoke a loved 
one during the difficult periods apart, especially now, during this pandemic. Sniffing a 
reminder of that individual (a used T-shirt or the person’s perfume), you can actually get 
the feeling of the person from the smell.

We can leverage odors to evoke desired emotions or responses. For example, 
to recall a loved one, to increase positive emotions, decrease negative 
emotions, trigger relaxation response or strengthen the immune system.

Following how odors influence our moods and emotions, is the way that these moods 
can influence how we think (cognition) and how we act (behavior). In terms of cognition, 
mood has been shown to influence creativity with the typical finding that people in a 
positive mood exhibit higher levels of creativity than individuals in a bad mood. In re-
search, when people were exposed to an odor they liked, creative problem solving was 
better than it was when they were exposed to an unpleasant odor. A growing body of 
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literature also showed that positive mood is linked to increased productivity, perfor-
mance and the tendency to help others, while negative mood reduced prosocial behav-
ior. Conversely, the presence of a malodor reduced participants’ subjective judgments 
and increased their frustration.

Odors also influence our o cognitive abilities, creativity, productivity, 
performance and the tendency to help others.

So, there you have it. Different odors and fragrances can influence our mood, based 
on the links between these scents, our memories and emotions, associated with these 
sensations. This can affect our work performance and many other forms of behavior via 
learned associations and particularly via learned emotional associations. So, the next time 
you smell a scent that you like, see if you can figure out where you first experienced 
it and then reflect on yourself and whether the scent makes you feel a certain way, or 
whether you experience any mood change. If yes, try and figure out if that mood makes 
you want to do anything in particular ;)

THE FORCE OF FRAGRANCE-
ATTRACTION
Imagine the smell of your favourite flower. Or freshly-baked cookies. Think about the 
smell of a perfume on the skin of a person you love. The scent of oranges, or pine trees, 
or salty summer air.

How does it make you feel?

Little pleasures and memories (Photo: Alarmy)
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Your mind was now flooded with pictures, memories associated with those scents, right? 
It not only takes you back to the moment but even evokes feelings; the love you feel for 
the person, the feeling of being happy, relaxed, at home.

This is the true power of fragrance!

Smell and memory have a deep physiological connection, which makes the 
smell a deeply intimate sense.

Happyness, satisfaction and homey feeling (Photo: The spruce eats)

A deep connection

Our minds can create strong emotional connections between a moment or an experi-
ence and a scent that accompanied it. 

The part of our brains responsible for interpreting what our nose detects interacts directly 
with the part involved in creating new memories. In other words, smell and memory have 
a deep physiological connection, which makes the smell a deeply intimate sense.

Our experiences in life shape our unique scent identity; the fragrances that attract us and 
make us feel good, and which evoke unpleasant feelings.

Scent helps us find ‘’the one’’.

Love goes through the nose

It turns out that scent does even more – for example, help us find »the one«. Each person 



32

has a unique body scent, which is the result of our immune system. And our nose is an ex-
pert guide, helping us find partners whose scent is as different from our own as possible. 
Why different? Because in their offspring, this combination results in a strong immune 
system! 

All of those benefits illustrate the value of perfumes in your everyday life. Far beyond 
just a beauty accessory, perfumes can be our daily motivator, confidence booster, or 
create a relaxing aura helping us to unwind.

Love (Photo: Pixabay)
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PERFUME: 
THE STORY OF A MURDERER

What do a novel about a murderer and 
perfume have to do with lust?

Patrick Süskind’s 1986 novel Perfume: The 
Story of a Murderer, originally published in 
German, recounts the tale of Jean-Baptiste 
Grenouille, a criminal who lived in eigh-
teenth-century France and experienced life 
chiefly through his highly developed sense 
of smell.

Perfume: The story of a murderer (Photo: Wikipedia)

He had enough perfume left 
to enslave the whole world if 
he so chose. He could walk to 
Versailles and have the king kiss 
his feet.

#1 Perfume and identity

In the novel, Jean-Baptiste Grenouille discovers that he lacks personal scent, and believes 
this is the reason why he is perceived as strange or disturbing by others.

As individuals, we tend to not recognize our sense of smell as important because it is 
merely one of our many senses. However, it is supremely important. And taking scent for 
granted is something every character in this novel is guilty of.

The importance of the power of smell is most evident in our reaction to 
perfume.

We desire to be individuals, to have our own scent and to be unique. The 
perfume is merely to compliment our individual scent and enhance different 
parts of what makes us us.
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The importance of the power of smell is 
perhaps most evident in our reaction to 
perfume, which the book uses to highlight 
our desire to be individuals, to have our 
own scent and to be unique. In fact, many 
of us live our lives in the knowledge that we 
each have individual scents, and looking 
for a perfume to compliment us as we see 
ourselves can become a huge part of what 
makes us us. 

The disturbing message of the book is 
knowing that on some level, our stories may 
resemble the story of the odd Jean-Bap-
tiste Grenouille much more closely, than we 
would ever like to admit.

Sense of smell (Photo: Pexels)

#2 Perfume and pheromone

In the novel Jean-Baptiste Grenouille becomes obsessed with capturing an elusive aro-
ma: the scent of young womanhood. His obsessive pursuit of new aromas eventually 
draws him to a scent that is »pure beauty«, making all the other aromas worthless. Gre-
nouille‘s perfected perfume was able to consume crowds and stir them to a sexual frenzy.

Pheromones are chemical signals produced by a body to communicate and 
signal different messages- either for bonding or for sexual signaling.

Enter the mysterious human pheromone. Pheromones are chemical signals produced by 
a body to communicate with other members of the same species. We see them in all sorts 
of animals, and we’re pretty sure that humans produce signaling chemicals, too, either for 
bonding or for sexual signaling. But so far, the chemical that we can safely call The Human 
Pheromone has proved elusive to scientists.

However, please don’t waste your money on perfumes that claim to use human phero-
mones. Yes, they really exist. No, they don’t work!

He possessed a power stronger than the power of money, terror, or death - the 
invincible power to command the love of man kind.
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#3 Perfume as aphrodisiac

In the novel Jean-Baptiste Grenouille be-
comes obsessed with capturing an elusive 
aroma: the scent of young womanhood. 
His obsessive pursuit of new aromas eventu-
ally draws him to a scent that is »pure beau-
ty«, making all the other aromas worthless. 
Grenouille‘s perfected perfume was able to 
consume crowds and stir them to a sexual 
frenzy.

Although scent is otherwise subjective, 
there is proof that certain notes trigger a 
biochemical response and arousal in both 
men and women. Fragrances have been 
used for thousands of years to manipulate 
personal odour. And although you are like-
ly to be attracted to any scent that reminds 
you of your lover, fragrances like ginger, va-
nilla, rose, jasmine, champaca, saffron, lav-
ender, cinnamon and others, may turn you 
on as these scents are proven aphrodisiacs.

Some scents might turn you on, even if they don’t remind you of a person, a 
memory or aren’t tied to anything in specific. They are scents that evoque our 
primal brain centres.

Sexual attraction (Photo: Unsplash)

#4 Read the novel / see the movie!

Don’t worry! We won’t spoil how the perfume story of a murderer ends, so if you’re in 
for a mysterious,  visually lush, fast-moving story about perfume, go ahead and read the 
novel or see the movie. :)
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THINGS NO ONE EVER TELLS YOU 
ABOUT PERFUME

So, now that you’ve read through this short 
book... How much do you know about per-
fume? 

It smells great, yes and honestly, who 
doesn’t love smelling fabulous? However, 
there is more to know about perfume than 
just its smell. That is why below, we have 
listed 10 things no one ever tells you about 
perfume, that you might not be aware of. 
Some might arouse your curiosity, others 
might help you make the right perfume 
choice.

Perfume and jewerly (Photo: Pexels)

# 1 Perfume changes throughout the day – why?

Have you ever noticed your perfume doesn’t always smell the same? The scents you per-
ceive immediately after application are often quite different from those after wearing the 
perfume for a longer period, when the scent has already unfolded. This is due to the Top, 
Heart and Base notes in a perfume, which you can’t smell all at once. The different com-
pounds used to devise the notes have different levels of volatility and evaporate at differ-
ent speeds. As this happens, the fragrance reveals its different scent notes to its wearer.

Different notes in perfume evaporate at different speeds, that’s why the scent 
changes.

# 2 Why does perfume smell different on different people?

Every person lives a different lifestyle, has different genetics and a different skin PH. This 
can have implications on how your perfume smells on your skin in comparison to some-

The smell is linked to your genetics, skin PH and lifestyle, that’s why no perfume 
smells the same on two people.
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one else’s. If you notice that your perfume smells different than it used to, it does not au-
tomatically mean that the perfume has gone off or that the formula of the perfume has 
changed – it can mean that you might have changed your nutrition or your way of living, 
which can be expressed through different fragrance scent.

# 3 Does perfume have an expiry date?

Unfortunately, once a bottle of perfume has been opened, yes, it will eventually expire. 
»Spraying a perfume allows air into the bottle which over time, oxidizes the fragrance,« 
says Clement Gavarry, a senior perfumer, who has worked on creating many famous 
scents for brands such as Giorgio Armani, Calvin Klein, Tom Ford and Chloé. This is why it 
is recommended to use your perfume within 3–5 years. Commonly, perfumes with heavier 
(oriental) base notes last the longest.

Yes, perfumes also age, as do you. As the air gets into the bottle bit by bit, the 
fragrance oxidizes.

# 4 Is applying perfume on jewelry bad?

If you wear jewelry on your wrists or around your neck, don’t apply perfume there or apply 
perfume first and wait for it to evaporate a bit. The reason why, is metal can change how 
perfume smells and in addition, some jewelry can be damaged by perfumes. So the next 
time you are putting on your favorite jewelry, remember the golden rule: »Last on, first 
off;« your jewels should the last thing you put on before leaving the house, and the first 
thing you take off before beginning your nighttime beauty routine.

Jewelry and perfumes aren’t match made in heaven, as metal can change 
the smell of the perfume or the perfume can damage the jewelry.

#5 Where to apply perfume?

Coco Chanel once said that a woman should apply perfume in areas where she would 
like to be kissed. While this is most likely true, consider the following guidelines as well. 
Perfume is activated by body heat, this is why you should apply perfume on your skin 
at the main pulse points. The main pulse points are locations on your body where the 

As Coco Chanel puts it:
»Apply perfume where you want to be kissed.«



38

blood vessels are closest to the skin: the in-
side of your wrist, behind the ear, on the 
neck, your elbows and behind your knees. 
However, do not rub your wrists together as 
this will alter the molecules of the perfume 
and will result in the fragrance smelling dif-
ferent.

Perfume (Photo: Pexels)

Perfume is an aphrodisiac as 
certain notes have the power to 
trigger a biochemical response 
and arousal in both men and 
women.

#6 Can perfume be an
aphrodisiac?

Perfume can undoubtedly make the wearer feel sexy. Although scent is (as we’ve said 
before) subjective, there is proof that certain notes trigger a biochemical response and 
arousal in both men and women. Artificial fragrances have been used for maany years to 
manipulate personal odor. And although you are likely to be attracted to any scent that 
reminds you of your lover, fragrances like ginger, vanilla, rose, jasmine, saffron, cinnamon 
and others, may prompt an instant attraction and intuitive sensual response as these 
scents are proven aphrodisiacs.

#7 Mixing scents?

Mixing scents is usually not a great idea. When shopping in a store, only test two fragranc-
es at a time ... one on either arm. Why? Experts say that if you try out more than three fra-
grances in a row, you can suffer from olfactory fatigue. That is why you see coffee beans in 
perfume stores. They help consumers clear and rest their nasal passages, so they can test 
out and smell more fragrances at the time.

Not a great idea, because if you try out more than three fragrances in a row, 
you can suffer from olfactory fatigue.
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#8 Applying lotion first?

Before applying any fragrance, you might want to dab your skin with your favorite lotion 
to moisturize the area. Hydrated, warm skin holds fragrance best, so apply your perfume 
right after the shower or bath. If you’re already up and about, simply apply a lip balm to 
your pulse points (wrists, neck, elbows) and then apply perfume to those spots. The waxy 
texture of the balm will melt as your skin heats up to hold the fragrance, and help it last 
longer.

Hydrated, warm skin holds fragrance best, so apply your perfume right after 
the shower or bath.

#9 Does perfume impact mood?

Yes! Different perfumes have their own impact on the mood because of the various ingre-
dients, which are knowt to lift up your spirits. Research, conducted in 2005 (A.N. Rétiveau, 
E. Chambers & G.A. Milliken) showed that pleasant fragrances can positively influence 
mood and specific sensory characteristics, reminding us of happy moments. However, 
the catch is that the fragrance must be organic or botanically-based, not synthetic or 
related to a specific moment from our past. So, try some organic fragrances based on 
lavender, rose or grapefruit notes or look for some familiar scents, that take you back to 
those happy times.

Aristotle and Plato described olfactory perception as strongly related to 
human emotions.

#10 Rubbing your wrists when applying perfume?

While spraying perfume on your wrists is the correct move (applying it to pulse points), rubbing 
them together is not recommended. Typically, complex scents are a combination of top notes, 
heart notes and base notes. Top notes are more delicate, lighter, and dissipate most quickly; 
base notes are heavier molecules, longer-lasting. And if you rub your wrists together right af-
ter putting on your favorite fragrance, you spoil those light-molecule top notes. The friction 
between the perfume and your skin’s natural oils »rushes the fragrance,« says Mr. Frémont, a 
Master Perfumer. In effect, he says, you’re fast-forwarding your scent experience, bypassing the 
opening and going straight to the heart notes and like-so dull out the top notes of a fragrance.

Not recommended, because if you rub your wrists together, you spoil those 
light-molecule top notes as the friction between the perfume and your skin’s 
natural oils rushes the fragrance.«
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PERFUME: FROM HAND-PRESSED 
TO FULLY PERSONALIZED
Look around you. Are you, like most of us, surrounded by technology? From the screen 
you’re reading this on, to the washing machine doing your laundry, the car waiting to take 
you anywhere, at any time, to all other gadgets saving time and making your life easier.

Technology helps us save time, freeing us for things that really matter and 
speaks to our individuality.

The good side of technology

We can’t deny the good the technological advancements have brought to our lives. Take 
a smartphone or a computer for example - a couple of hundred years ago, only the most 
imaginative minds could envision a future where we could not only talk to each other at 
great distance, but even see each other in real time. Today, this is a normal part of our ev-
eryday and we rarely give it a second thought.

Like communication, perfume industry was also heavily influenced by the technologi-
cal advancements. From the first perfumers tediously and manually extracting fragrant 
oils from plants we have progressed to today’s refined and precise processes. With the 
technological leaps, the perfumery grew and improved to the point where it can lifts its 
creation to a whole new level.

Not everyone benefits from the same beauty product, food, skincare, or sports, 
so personalization has become the core value of wellbeing solutions.

Extraction through the ages

Perfume making has its roots in simple, mechanical methods of extracting fragrant oils. As 
the technology advanced, new approaches appeared which helped perfume masters hone 
their craft. 

Let’s look at the four basic extraction methods used throughout the history of perfumery:

Expression is the oldest and simplest of the methods. Flowers, fruits, and plants were manu-
ally or mechanically pressed, squeezed or compressed to release the fragrant oils within. This 
method is still used today, but only for extracting aromatic compounds from citruses. In their 
case, expression is quick and cost-effective because citrus peels are very rich in aromatic oils. 
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You can experience (and smell!) that firsthand every time you cut lemons or oranges.

Enfleurage uses odourless fats to capture the fragrances of flowers. It goes like this: animal fat 
(usually lard or rind) is spread on a glass plate. Flowers or their petals are placed on the layer 
of fat and left for 1-3 days, during which time the fragrance dissolves in fat. The flowers are 
then replaced with fresh ones until the fat is sufficiently saturated with the scent. Then the 
oils are extracted from the fat with the help of alcohol. Once the alcohol evaporates, we’re left 
with the so-called absolute. If we use warmed fats instead of the cold (or even solid) ones, the 
process is called maceration.
As its name suggests, enfleurage was developed in France in the 18th century. It allowed the 
country to produce high-quality perfumes, but by today’s standards it is costly, time-consum-
ing, and inefficient. But at the time, it was the only way to capture the essence of delicate 
flowers like jasmine, which would be destroyed under high temperatures required by other 
methods, such as distillation. 
 

Enfleurage
Solvent extraction involves submerging 
flowers into solvent (benzene or a petro-
leum ether) to extract the essential oils. This 
produces a waxy substance called concrete, 
which contains the fragrant oils, but is too vis-
cous for use. So it is combined with another 
solvent, usually ethyl alcohol, to get to the fi-
nal product. 

Steam distillation works by subjecting raw 
material to steam from boiling water. The 
distillate it produces contains both water and 
fragrant oils. Because oil and water don’t mix, 
oils float to the surface where they are ex-
tracted. 

Water that’s left after steam distillation re-
tains some of the fragrant compounds and is 
often used in cosmetic purposes. You might 
have heard of rose water or orange blossom 
water? That’s the so-called hydrosol left after 
steam distillation!
 
Perfume distillation 
While some of the old methods are still used 
today, perfume industry has mostly em-
braced the more efficient and effective pro-
cesses. And the extraction of scents is not the 
only way technology helps shape the per-
fume industry …

Enfleurage (Photo: CYRIL GOURDIN)

Enfleurage (Photo: CYRIL GOURDIN)
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The future of perfume is personalized

While technology helps us save time on mundane daily tasks, freeing us for things that re-
ally matter, it also speaks to our individuality. Beauty and wellness brands compete to offer 
the most personalized solutions, because they are aware that people want to express their 
uniqueness. Why look or smell the same as everyone else when you can have it match your 
mood and character? 

Sometimes that is even necessary – not everyone benefits from the same beauty product, 
food, skincare, or sports, so personalization has become the core value of the most success-
ful beauty, health, and wellbeing solutions.

And perfumery is no exception. Personalised perfumes are not new - Italian, French, and oth-
er European royalty has kept personal perfume masters and enjoyed having custom scent 
created just for them. 

»Technology can represent a cornerstone of a better, more connected and more relaxed life.«
But with today’s knowledge, we can take personalised perfumes to the next level.

Technology can represent a cornerstone of a better, more connected and 
more relaxed life.
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READY FOR THE FUTURE OF
COSMETICS? 
What is »beauty tech« and how is it changing the beauty industry?

With today’s knowledge, guided by the ar-
tificial intelligence, we can create perfumes 
that fit our mood, our skin, and every special 
occasion. Apps on smartphones employ the 
latest AI algorithms to learn from you and 
act as your own perfume master, always at 
our side, ready to help us choose the perfect 
scent.

Beauty and technology (Photo: Unsplash)

What is »beauty tech«?

Powered by Artificial Intelligence and boosted by Augmented Reality, technology turns 
ideas into breakthrough products and unsurpassed consumer experience on multiple 
channels. Technology partners with Beauty to innovate and personalize for the future.

Although »beauty tech« dates back to the days of boxed computer programs (Cosmopol-
itan magazine put its name on »virtual makeover software« all the way back in 1998), it’s 
only recently that bigger brands have started to invest heavily in the space.

One of the firsts to go on this big, was cosmetics giant L’Oréal. In 2014 L’Oréal launched 
»Makeup Genius«, a virtual makeup mirror that worked on smartphones, and it become 
the first adoption of augmented reality in beauty to really go mainstream.

Beauty tech is all about delivering high-quality and personalized experience 
with the help of latest technological advancements, such as Artificial 
Intelligence and Augmented Reality.
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The interest has mainly been driven by advances in smartphone technology and the 
growing threat of independent, digitally native beauty brands, which have grown mar-
ket shares by leveraging social media, influencer marketing and eco-friendly practices. To 
add to this, Covid-19 lockdown and safety concerns over human contact have meant that 
this kind of disruptive tech has become the norm.

Primarily driven by Artificial Intelligence, there are now a number of apps and devices that 
can assess, monitor, and evaluate people’s skin, hair type etc. With this data, such devices 
can generate unique recommendations and treatments - which is the key intersection 
between beauty tech and personalization. 

Technology and »the future« of personal care

The beauty shoppers know exactly what they want. That is why beauty technology is 
primarily driven by an increasing demand for personalisation and tailor-made formulas, 
products and services. The goal of the best Beauty-Tech is all about individuals and about 
giving them the tools providing ultra personalization. By incorporating intelligent algo-
rithms into their databases, brands can now analyze purchase patterns and consumer 
behavior to create safe, efficient, and effective products that are - most importantly - in 
demand.

Technology is stepping into the beauty world to create safer, more efficient, 
effective and harmonious products for the users needs, preferences and their 
lifestyle.

What is »beauty tech« and how is it changing the beauty industry?

It all starts as an algorithm - a computer’s ver-
sion of a to-do list - to decipher exactly what 
their customers like and use, how they use 
them and how they can use them more ef-
fectively to benefit them.

Estimated to reach $805 billion (£651 billion) 
by 2023, the global wellness and cosmetics 
market has been injected with adopting the 
new technologies to be transforming the 
consumer experience, creating new oppor-
tunities for greater personalisation and tai-
lor-made formulations.

Personalization (Photo: Unsplash)
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A PERSONALIZED PRESENT? FIRST 
SMART PERFUME IN THE WORLD!

NINU smart perfume (Photo: Personal archive)

Fits like a second skin!
NINU- a perfume cut and sewn for every occasion.

NINU – a personalized perfume, for example is a perfume cut and sewn for every occa-
sion. Ninu allows you to blend your own perfect perfume with the help of technology in 
the bottle, three different fragrance cartridges with basic scents and an AI assisted app. 
You can select between different suggestions and tweek them by their preferences till 
they find their perfect fusion that fits you best. As you will be using the app, the sug-
gestions will become more and more in-tune with your preferences, needs and desires. 
Scents will become more of what you want and more of what you need in every day life 
- for all moods and occasions.

Smart and simple innovation with a pinch of fun and playfulness is a fresh breeze in the 
traditional perfume industry. It reimagines people’s wellbeing, leveraging the latest tech-
nological advancements. It honours the tradition and builds on a millennia-old heritage 
to deliver the most advanced and unique perfume experience in the world!




